A diverse portfolio of market
leading Brand Systems across
bakery, café, retail coffee &
QSR segments, supported by
an engaged complement of
Franchise & Master Franchise
Partners

A “world of opportunity” –
expanding RFG’s global
footprint & providing a platform
for sustainable long-term
growth

State-of-the-art infrastructure,
significant expertise & growing
global demand, allied with a
diverse market platform, offers
significant opportunity to
enhance earnings

Provides access to multiple
opportunities whilst laying the
foundation for an enhanced
vertically integrated
foodservice & manufacturing
base that supports further
diversification

15+ strategic acquisitions
since Listing have driven
RFG’s evolution into a global
food & beverage company –
prudent & measured M&A
approach driving additional
growth opportunity

VERTICALLY INTEGRATED GLOBAL MODEL PROVIDES ENHANCED REVENUE DIVERSIFICATION

LEVERAGING NEW IDEAS & TECHNOLOGY TO INVEST IN OUR FRANCHISE NETWORKS
Innovative product developments, cutting-edge digital solutions & first-to-market brand initiatives accelerate customer engagement & bolster Franchise Partner profitability

Source: Mintel Group Coffee Global Annual Review
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• Australia is one of the top five markets in the world for having a thriving and
fast-growing local specialty coffee shop scene
• Di Bella Coffee provides the ideal product solution to fulfil this demand
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NO RESPONSIBILITY FOR CONTENTS OF PRESENTATION:
To the maximum extent permitted by law, Retail Food Group Limited (ABN 31 106 840 082), its officers, advisers & representatives:
•
•

•

Make no representation, warranty or undertaking, & accept no responsibility or liability, express or implied, as to the adequacy, accuracy, completeness or reasonableness of this Presentation or any other written or verbal
communication transmitted or made available to any recipient hereof;
Make no representation, warranty or undertaking, express or implied, in connection with the existing or potential turnover or financial viability of any particular existing or potential Donut King, Michel’s Patisserie, Brumby’s
Bakery, bb’s café, Esquires Coffee, Gloria Jean’s Coffee, It’s A Grind, Cafe2U, The Coffee Guy, Pizza Capers Gourmet Kitchen or Crust Gourmet Pizza Bar outlet. Interested parties (including franchisees & potential
franchisees) must make their own investigations & satisfy themselves as to the existing or potential turnover or financial viability of any existing or potential outlet as aforesaid (as the case may be) on the basis of their own
investigations & independent legal, financial & commercial advice; &
Accept no responsibility for any errors in, or omissions from, this Presentation, whether arising out of negligence or otherwise.

The information in this Presentation is for use by recipients who are Australian Financial Services Licensees or persons to whom an offer of securities does not require disclosure under Part 6D.2 of the Corporations Act (Cth)
2001 only.
ACCURACY OF PROJECTIONS & FORECASTS:
This Presentation includes certain statements, opinions, estimates, projections & forward looking statements with respect to the expected future performance of Retail Food Group Limited. These statements are based on, & are
made subject to, certain assumptions which may not prove to be correct or appropriate. Actual results may be materially affected by changes in economic & other circumstances which may be beyond the control of Retail Food
Group Limited. Except to the extent implied by law, no representations or warranties are made by Retail Food Group Limited, its officers, advisers or representatives as to the validity, certainty or completeness of any of the
assumptions, or the accuracy or completeness of the forward looking statements, or that any such assumption or statement should or will prove accurate or be achieved. The forward looking statements should not be relied on as
an indication of future value or for any other purpose.
NO OFFER TO SELL OR INVITATION TO BUY:
This Presentation does not, & should not be considered to, constitute or form part of any offer to sell, or solicitation of an offer to buy, any shares in Retail Food Group Limited, & no part of this Presentation forms the basis of any
contract or commitment whatsoever with any person. This Presentation does not constitute an offer or solicitation in any jurisdiction in which such offer or solicitation is not permitted under applicable law. Distribution of this
Presentation in or from certain jurisdictions may be restricted or prohibited by law. Recipients must inform themselves of & comply with all restrictions or prohibitions in such jurisdictions. Neither Retail Food Group Limited, its
officers, advisers or representatives accept any liability to any person in relation to the distribution or possession of this Presentation from or in any jurisdiction.
Any advice in this Presentation is general advice only. Such advice has been prepared without taking into account the objectives, financial situation & needs of the recipients of this Presentation. For that reason, recipients should
consider the appropriateness of the advice having regard to their own objectives, financial situation & needs, & seek appropriate independent legal, financial & other professional advice.
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